


Over the past week, Shop Drop Daily
has been a hub of retail inspiration,
showcasing a diverse array of brand
activations, engaging pop-up
installations, imaginative window
displays, revolutionary store designs,
and captivating retail spaces.

From innovative concepts that
seamlessly blend technology and fashion
to immersive brand experiences that
resonate with consumers on a deeper
level, the SDD platform curated by

Tim Nash has featured a collection of the
latest trends and groundbreaking
initiatives within the retail landscape.

Each highlights a desire to push
industry boundaries and creating
memorable, shareable moments for
customers IRL.

Be sure to keep up to date with all
things Shop Drop Daily as we continue
to serve as a beacon for those seeking to
stay at the forefront of retail innovation
and design.
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Chanel Christmas Exterior Installation,
The Peninsula Hotel Hong Kong.
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of Dreams Saks Facad g
llation, Fifth Avenue NYC,

Dior Carousel
Christmas Ins

=

<R

aebis ez bizuzit UYL (LILCLTL L T NV ,\ ‘ - w C ~ ; ) VIV NETA
\ ’l:. (] [J]

L L L T T T YT T T T T TR

T ;

o7

N A

AipuEsswyns ¥y

B
| ;7;-_-

i
jii
G |

ﬂ\!/_;/;vw.gho .."r' afy. -

]

s'

5

e " ! , W%
B £ N ]

B TR AR AT

[vr.. 4

oy N




ey || I ||| \l i
= — —'—_'_'d_'—-—-—'——'__'_._'_-.—_—'_::.__ '-"—."- H ‘
= ' Pop-Up— ———— i
' I ll ||| I|I NeVe o lection™ igfct ||I|I| I ‘hl' ”M—I
| Hllll'l'l\llllq' mr ENQ:IT#:ILOO ErEast Plaza Che i e
'l | i | (T ., T -.;-':'
I"l|'|"l|'||l||||||'|"|'|I'.'|'|II'.|IU..nmllHI"l'humr'g;M"“lI il "" - S

o | 1
| RRES

[

e e L ;l'JlHHWWW} M
ll'll_l.lllllllll ||l|]||l|||||||llll| ||1“\|||- .-.i - # N




n ndmarch ‘Anya’s Grotto’ Festive
ift Shop Pop-Up, Pont Street London.

| e ‘. —
| . |

l‘!'!
L 1
' — - ——

"iim |
— www.shopdropdaily.com



~ www.shopdropdaily.

Jo- g

BB




S

5
A3

AV

uee
=0

41?:\")’ AR
. 4157“‘

= § o
4 ‘v,",' N
- &

\

Sephora

|

www.shopdropdaily.com




SOAQ SQA SAA SAA SAA SAA SAA SAA SAAQ SAA SAAQ SAAQ SANQ SANQ SANQ sSAc

VWHICH ONE

CAUGHT
YOUREYE?

SQAQ SQA SAAQ SQA SAAQ SAA SAAQ SQA SAAQ SAA SAN SAA SAAQ SAQ SAA SAf



Tim Nash is a strategic, forward-thinking

creonTive dedicated ’rc? crafting immersive FO L L OW

Coprivate the consumer. SDD &

With an extensive background spanning TI M NAs H

A AN B FORALL THE
R IR

of celebrated global brand activations
and visual concepts that engage and

delight customers IRL. W 3 RE ‘ B EST R ETAI L
From a shop floor start to leadership 7 ! I N S I G HTS a'

roles within global businesses, Tim
currently collaborates with a diverse
portfolio of brands to curate innovative
campaigns that relevantly talk to their
audience.

Beyond this, he’s the driving force
behind Shop Drop Daily, a pivotal
inspirational resource and
authoritative voice on the future of
the industry.

Open to discussing collaborations,

presentations, opportunities, and £ T e \ : See all drops at
challenges in the retail space. TARAEE e SHOPDROPDAILY.COM



